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Chief’s Sight Picture
Character: The courage

to do the right thlng

(Editorsnote: Thisarticleisthe
Feb. 11 chief of staff of the Air
Force Sght Pictureand isalso
available at www.issues.af.mil.)

By Gen. John P. Jumper
Air Forcechief of staff

Our Air Forcehasaproud
history of accomplishmentsthat
tracesdirectly tothequality of
peoplethat makeup thetotal Air
Forceteam. At every base, wing
and deployed sSiteour airmenrise
to challengesevery day demon-
drating their loyalty and dedica-
tion. | am proud to be part of this
prestigiousteam. But, | am
awaysdismayed when| learn of
anarmanwho, asaresult of a
bad decision, facesdisciplinary
action. | wonder if therewasa
way to help thisperson, or if
someonesitting downwiththis
airman could have prevented this
stuation. Becauseof this, | fed it
isessentid toreinforcethefull
meaning of our concepts of
character and the standards our
corevauesprovideus.

Character comprisesthe
emotiond, intellectud and mord
quditiesthat distinguish onegroup
from another — and thejudgment
to discernthem. Our corevalues
and the unique demands of
military serviceundergird our Air
Force character. Thesevalues—
integrity first, servicebeforesdf,
and excellenceinal wedo—
endure asthefundamental stan-
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dardsof behavior of our Air
Forceteam. But, character can
be an elusive concept not readily
apparent, asit encompasses so
many qualities. Thetruefounda
tion of character isnot merely
knowing theright thing to do, but
asohavingafirm convictionand
the courageto act upon such
knowledge. Thisconviction
requiressolid mora fiber and
ethical strengthto dowhat isright
evenif nooneisthereto witness
your actions. Our actionsover
timedefineour character, just as
our character delineatesour
lasting reputation. WWhen wemake
thewrong choices, both our
character and our reputation are
damaged.

Character canrapidly deterio-
ratewhenwefail to hold others
and ourselvestothehigh stan-
dardsour Air Force profession
demands. Therespongbility of
enforcing corevauesdoesnot fall
solely to senior leadersand
commanders. Every arman must
embrace and reflect theseva ues,
both on and off duty. We must
reflect thesefundamenta valuesin
our daily conduct and help
develop those attitudesin others.
If you seeafellow worker or
friend cut cornersand don't say
anything, you are condoning what
they aredoing. Failing to correct
or report instanceswherethe
rulesarebroken, selectively
enforcing rules, or turning ablind-

eyetomargina behavior or
performance can perpetuate
negativeattitudesthat caninfect
organizations.

Weareall responsiblefor each
other anditisessentid that weall
shareacollective senseof mis-
sion, valuesand culture. If we
don’t, we become part of the
problem and jeopardizethe
mission and thelivesof our men
and women. Every member of the
Air Forcemust embrace our core
vauesastheguidinglight that
driveswhat wedo. | challenge
each of you to apply thisphiloso-
phy inyour servicetotheAir
Forceand thisgreat nation.

Building character isalifelong
journey — remember, itisnot just
knowingtheright thingtodo; itis
having the couragetodoit. We
have aresponsibility to ourselves,
theAir Force, and our nation to
maintain ateam of unquestionable
character.



(My
recruiter
said ...

IG office resolves complaints,
provides customer support to field

r many of us, being on the receiving end of acomplaint typically elicitsa
defensive response. Who hasn’t picked up a phone only to have an irate
caller raising their voice and questioning the manner in which he or shewas
helped? What may begin as a genuine concern over the complainant’s
dilemmacan quickly turninto anuisance 10 minutesinto the conversation

aswe begin staring at our watches, rolling our eyes back and eventually making corny
gestures to officemates.

By Tech. Sgt. Daniel Elkins
Air ForceRecr uiting Service

quickly turnsinto asignificant
matter for the G staff.

“Asoneof thecommander’s
leadershiptools, thel G office
resolves problemsand complaints
whileproviding customer service
tothefield,” said Master Sgt.
Darick Carter, NCO in charge of

Althoughfieldingacomplaint
provesto bean exercisein
patiencefor some, for thesix
membersof theAir Force Re-
cruiting Servicelnspector Genera

Officedeaing withcomplaintsis
an enduring marathon. By thetime
complaintsreachtheir office, what
may have been amusingto some

complaintsandinquiries.
Withamost 15yearsin

recruiting, hislast two assigned to

the | G staff, Sergeant Carter has

Recruiter 3



seenhisshareof complaints. In
fiscal 2003 alone, thel G office
handled 2,007 registered com-
plaints— a 10 percent decrease
fromthepreviousyesar.

Sergeant Carter said the
office’'sworkload comesfrom
three primary sources. basic
military training complaintsand
inquiries, Congressiona inquiries
and G complaints.

Morethan 1,000 of those
complaintscamefromtrainees
attending BMT at Lackland Air
ForceBase, Texas, wheretwo
NCOs make up asubcomponent
of theAFRSIG. Master Sgt.
Micheel Pfeiferisthechief BMT
IGliaison.

“Throughout basic military
training, traineesareinterviewed
by severd different people.
During any part of theseinter-
views, they aredlowed to men-
tion any problemsthey may have
had with arecruiter or therecruit-
ing process,” hesaid. “If theterm
‘my recruiter said...” comesup as
part of the problem, traineesare
referredto us.”

Sergeant Pfeifer saidit’s
“extremely important that we
(AFRS) have an office hereto get
thefirst opportunity totak to
traineesand explain how the
recruiting processworks. By
further educating themonthis
process, many of thecomplaints
areresolved. A very small num-
ber, usudly thoseinvolvingan
omission to records, arerecom-
mended for investigation.”

A closesecondtoBMT
complaintsare Congressiona
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1,161

Complaints and inquiries
received in fiscal 2003 by the
Air Force Recruiting Service
IG liaison office at basic
military training

736

Congressional inquiries
received by AFRS/IG in fiscal
2003 requiring a response in
10 days

110

Complaints filed by members
throughout AFRS

inquiries. ThelG officeresponded
to 736inquiresinfiscal 2003.
“Most of the Congressiona
inquiriesinvolved the customer
sarviceindividua sreceived from
recruitersor addressed sometype
of disqualification,” said Sergeant
Carter, adding it isthese com-
plaintsthat recruitersinthefield
most often hear about from him or
another member of thelG
TheNCOIC explained that for
reasonsof confidentiaity, thelG
staff often goesdirectly tothe
recruiter involved when conduct-
ingcomplaint clarification.
“There'salwaysasense of
anxiety whenever (arecruiter)
picks up the phoneand we' reon
theother end. Working directly
with recruitersisevenmore
critical depending onthetypeof
inquiry; recruitersarethe best

sourcefor fillinginthedetallswe
need in order to get an answer
back to aCongressional office,”
Sergeant Carter said.

|G complaintsarethethird
typeof complaint theoffice
resolves. A little morethan 100
wereregistered last fiscal year.

Oncecomplaintsarefiled, the
|G staff seeksclarification by
conducting phoneinterviews
elther with recruitersor witnesses,
conductsresearch to gather facts,
and may seek thehelp of a
subject-areaexpert.

“If there’'sno credibleevidence
of wrongdoing, werecommend
thecomplaint bedismissed,”
Sergeant Carter said.

Infact, 59 percent of themore
than 2,000 complaintsinfiscal
2003 weredismissed for lack of
credibleevidence. Theremaining
complainantswerereferred to the
recruiting group or squadron for
action, transferred to the proper
|G authority, or provided assis-
tanceinresolvingtheissue. Only
2 percent wererecommended for
Investigation.

Whilethelow percentage
servesasatestament to thefact-
finding capabilitiesof thel G staff,
Sergeant Carter isquick to credit
recruitersinthefield.

“WEe' re seeing animprovement
inthefield duringtheclarification
process. New recruiters under-
stand that we' re not the adver-
sary, and werely onthemsince
they areinacritical positionfor
gaining thefactsneeded to
resolvel Gissues.”



New IG brings experience

Former squadron commander heads up office

By Tech. Sgt. Daniel Elkins
Air For ceRecr uiting Service

Thenew Air Force Recruiting
Serviceinspector general brings
totheofficemorethanfiveyears
of experienceintherecruiting
fidd.

Lt. Col. DavidMcCormick
took ontheroleas|Gin January,
following therecent retirement of
Lt. Col. CharlesHarper. Asthe
new |G the colonel said heand
hisstaff areresponsiblefor

recelving and resolving complaints

andinquiriesrelatedtothe
recruiting processor issues
affecting personnel assignedto
AFRS. HeservesastheAFRS
commander’ ssingle point of
contact for al 1G complaint and
inquiry mattersaswell asanswer
Congressiond inquiries. Unit
complianceinspectionscontinue
to behandled by Air Education
and Training Command 1G

“ThelGisacommander’s
leadershiptool designedtoingtill
confidenceinthesystem by
providing responsivecomplaint
and fraud, waste and abuse
investigations,” said Colonel
McCormick. “Weexist toresolve
specificissuesandidentify sys-
temic problemswhen we uncover
them. In short, we' retheAFRS
commander’sindependent set of
eyesand ears.”

Colonel McCormick’srecruit-
ing experienceincludestwo years

asthe 313th Recruiting Squadron
commander aswell astwo years
at the Office of theAssistant
Secretary of Defense, wherehe
served asthe assistant director for
recruiting researchand analysisin
theaccessionsdirectorate. Hehas
spent thelast 18 monthsat
HeadquartersAFRS serving one
year asthe chief of theenlisted
programs management branch
beforemovingintothepositionas
chief of theanadysisbranch.
“ThebottomlineisthelG and
al of itsfunctionsexist socom-
manders can keep their people

Photo by Tech. Sgt. Daniel Elkins
Lt. Col. David McCormick, Air Force Recruiting Service inspector general

focused on mission accomplish-
ment by removing distractions
caused by human dimension
problems,” Colonel McCormick
said. “1 encourageal to attempt
problem resolutionwithintheir
chain of command first, asmost
issues can best be handled that
way. However, everyone hasan
absoluteright to contact the 1G at
any time, should they chooseto
doso.”

TheAFRSIG can bereached
viae-mail at afrshgig@rs.af.mil or
by calling (210) 652-5992 or
DSN 487-5992.
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Customer support center solves
e-mail, AFRISS issues In a flash

By Tech. Sgt. John Asselin
Air ForceRecruiting Service

Computerswere designed to makeour lives
easier. They makeit so we can get morework done
inlesstimewithlesseffort ... if they areworking.

The customer support center ischarged with
resolving problemswith Air Force Recruiting
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Service computers so work doesn’t cometoa
screeching halt.

“Thecenter isthefocd point for al information
technology issuesinthefield,” said Master Sgt.
Kevin Rohrssen, chief of the customer support
center. “Thisincludese-mail, AFRISSand connec-
tivity problems— basically anythingrelatedtoa
computer.”



Although the customer support center isaways
ready to help solveaproblem, thefirst e-mail or
connectivity cal should bemadeto the system
administrator, according to Sergeant Rohrssen.

“Wetry to havethe systemsadministrator at the
sguadron resolve most of the connectivity and
computer issues, however, wedon't want are-
cruiter to be at awork stoppage because his
systemsadministrator isnot around,” hesaid.
“Training-related calsshould gotoflight chiefs”

The seven peoplewho work in the customer
support center answer an averageof 300 callsa
day. About haf of the people manning the center are
computer techniciansand half recruiters, with two
being Air Nationa Guard assets.

“About 60 percent of thecallsweget are
password rel ated — people either forgetting their
password or locking themselvesout,” Sergeant
Rohrssen said. “Therest aremostly AFRISSissues.

“E-mail problemsareusudly very easy tofix,” he
added. “AFRISS problemsare often related to
correcting mistakesin dataentry areas. We are able
to resolve about 95 percent of the problemswhile
the customer isonthe phone.”

Another servicethe customer support section
providesisentry of largelead listsintoAFRISS.

“WEe verecently redesigned asystemthat
automatestheinput of largelead lists,” Sergeant
Rohrssen said. “It used to take several monthsfor
that processwhenwehad to doit manually, now it
can usually be donethe sameday — wejust pusha
few buttons. The new system hasalready processed
an 85,000-namelistinjust oneday.”

Customer support and keeping computers
working so recruiterscan recruit isthefocus of the
center, according to Sergeant Rohrssen.

“Qur goal isto givethebest service possibleand
solveproblemsimmediately,” hesaid. “ Recruiters
haveacritical mission and wedon’'t want themto
haveawork stoppage.”

The customer support center isopen Monday
through Friday from 7 am. to 5 p.m. Central time,
and during M EPS processing Saturdaysfrom 10
am.to2p.m.

Self Help

Five tips to avoid
computer issues

According to Sergeant Rohrssen, many
people can save a call to the customer
support center by preventing the computer
problem. Here are five tips to keep downtime
to a minimum.

Follow AFRISS workflows and
read instructions. Most of the
AFRISS-related problems are
due to incorrect data entry.

Don't install any software without
approval from your system
administrator. For example, some
pop-up blockers interfere with
AFRISS reports.

Don’'t make changes to the
system settings.

Make sure your caps lock is off
when typing in your password.

If you are not on a high-speed
connection, work through your
system administrator to get high-
speed access, if it is available in
your area.
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Put ‘em in, keep ‘em In

Public affairs programs
work to educate DEPpers,
Influencers on AF life

By Tech. Sgt. John Asselin
Air For ceRecr uiting Service

Public affairshastwo * behind-the-scenes’
programsthat help recruitersget applicantsand
keep them — Delayed Entry Program outreach and
the Distinguished Educator Tour.

Themost visible product of the DEP outreach
programis DEP News—an el ght-page supplement
toAirman Magazine.

“DEP Newsisdesigned to help reducethe DEP
attritionrate,” said Tech. Sgt. Daniel Elkins, the chief
of DEP outreach. “ Aswith other DEP management
programs, it helpskeep DEPpersinterested and
excited about theAir Forceup to their ship date.”

DEPNewsfeaturesarticlesoninteresting Air
Force assignments, benefitsand tipson preparing
for basictraining. Each month, themagazineissent
directly to the homes of DEPpers.

“Having the magazine sent directly to DEPpers
homesnot only keepsthe applicantsinformed, but
asotheir family membersand friends,” Sergeant
Elkinssaid.

While DEPNewshelpsget DEPpersto BMT,
the Distinguished Educator Toursworksto get
potential applicantstorecruiters.

Theyearly program bringshigh school influencers
to San Antonio for aweek of basicAir Force
exposure.

“Theprogramisbuilt to takethe‘fence-sitters —
peoplewho know little or nothing about theAir
Force—and movethemto our sideof the‘fence,’
said Staff Sgt. Marti Ribeiro, NCO in charge of
community outreach. “ Thetourshelpformarea
tionship between recruiting and theinfluencersat
Americashigh schools.”

Whilein SanAntonio, educatorsare briefed on
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thenutsand boltsof recruiting aswell astraining and
educationintheAir Force. They also get an al-day
tripto BMT at Lackland wherethey seeyoung men
and women, just like the onesthey work with every
day, becomeairmen.

“ThetriptoBMT isreally thehook,” Sergeant
Ribeirosaid. “ They are amazed to seewhat theAir
Force can do to someonein six weeks.” Theweek
concludeswiththe BMT graduation parade.

Although thetoursare held between January and
March, it'sayear-round program.

“Recruitersshould always be thinking about who
they need to sendto thetours,” Sergeant Ribeiro
sad. “Theearlier they start talking to educators
about thetours, themorelikely the educatorswill
attend.”

Educator tourstend to havealargeattrition rate
— sometimes ashigh as60 to 70 percent of the
nominated educatorswill never get onaplaneto
SanAntonio.

“Many need afew monthsnoticefor the schools
tolet them get away for aweek,” Sergeant Ribeiro
said. “ Somejust get cold feet. It'simportant to keep
them excited about thetour -- just likeyou keep a
DEPper excited about shippingtoBMT.”

Recruiters should aso nominate educatorswho
need basicAir Force knowlege, according to
Sergeant Ribeiro.

“Thisisnot areward program,” shesaid. “It's
designed to get schoolsand educatorshelping
recruiters. Sending an educator who aready feeds
you applicantswill not help more, and it takesaspot
for someonewho could.”

After an educator attendsatour, it'simportant to
keep in contact and keep them excited about theAir
Force.

“Weform arel ationship with the educatorsand
wedon'twanttolet that die,” Sergeant Ribeirosaid.
“Continuethat relationship and useit to your advan-
tage. Almost al of the guestsof thetour go homea
friend of theAir Force— they arejust waiting to
have someof their studentstalk to anAir Force
recruiter.”



AROUND AFRS

AFRS unvelils ‘shrink-wrapped’ buses

By Master Sgt. Scott Elliott
Air ForcePrint News

WASHINGTON — Air
ForceRecruiting Serviceofficias
rolled out their |atest advertising
campaign to senior leadersFeb.
19: two very colorful buses.

Thevehiclesarestandardin
every way, except they are
covered withashrink-wrap
designrather than atraditional
paint scheme. Eachvehicle
featuresthe F/A-22 Raptor,
severa airmen and contact
information for thoseinterestedin
joiningtheAir Force.

Secretary of theAir ForceDr.
James G Rocheand Air Force
Chief of Staff Gen. John P,
Jumper examined two 45-
passenger busesbel onging to the
11th L ogistics Readiness Squad-
ronat BollingAir ForceBase,
D.C.

“They'revery tastefully done,”
Secretary Rochesaid.

Thevehicleswill bebased at
four locationsaround the country
for useduring high-visibility
missions. Four 45-passenger
buseswill operate out of Bolling
AFB, carryingtheAir Force
Band, Drill Teamand distin-
guishedvisitors. A surrey vanand
ashuttlebuswill support youth
center and team athletic eventsat
Randolph AFB, Texas. Three 45-
passenger buseswill support
team, band and NCAA athletic
eventsat theU.S. Air Force
Academy, Colo. One45-passen-
ger buswill support civicleader
toursand other eventsat Nellis
AFB, Nev.

Photo by Master Sgt. Gary R. Coppage
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A new bus design scheme was unveiled at the Pentagon on Feb. 19.
There are a total of 10 buses in this test program. Four will operate from
Bolling Air Force Base, D.C., and the other six will be at Randolph AFB,
Texas; the U.S. Air Force Academy, Colo.; and Nellis AFB, Nev.

Senior Airman DaruisJustice,
avehicleoperationsspecidist at
Bolling AFB, said thereal excite-
ment would comeintaking theAir
Force message on the road.

“Thebusesaredesigned for
long distancesand will show the
American public acrossthe
country what we' reall about,
what westandfor,” Airman
Justicesaid. “It'sagreat opportu-
nity for usandtheAir Force.”

Thisfleet of 10“rallinghill-
boards’ will jointherecruiting
service' sfleet of 35 shrink-
wrapped sport utility vehicles.

It cost about $10,000 to cover
each bus, said Staff Sgt. Scott
Campbell, noncommissoned
officerinchargeof publicaffairs
for the 317th Recruiting Squad-
ron. Therecruiting servicenor-
mally spendsabout $5,000to
rent asinglebillboard for afew
monthsof advertisng.

Thelifeexpectancy of the
shrink-wrapisabout fiveyears,
Sergeant Campbell said.

“Onceweget themdoneg, it's
basicaly freeadvertisngfor five
years,” said Tech. Sgt. Zenaida
Long, arecruiter inWaldorf, Md.
“It'sal about the numbersand
getting peopletojointheAir
Force.”

Theghrink-wrap materia
coversal thewindows, making
theentirevehicleone continuous
design. Perforationsinthe mate-
rial allow passengersto seeout
throughthedesign.

“Wewant thedesignto
increase awarenessof theAir
Forceto enhancerecruitingand
public support,” Sergeant
Campbell said. “Becausethe
busestravel widely outsidethe
military community, they expose
theAir Forceto awider audience
—they’rebillboardsonwheels.”
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NASCAR makes Tyndall pit stop

By Tech. Sgt. Renee Kirkland
331st Recruiting Squadron

TheMotorcraft Wood Broth-
ersracing team stopped Jan. 21
at Tyndall Air ForceBase, Fla, to
givemembersthereataste of
NASCAR. Membersof the
325th Fighter Wing and com-
mandersfromtheAir Education
and Training Command faced off
to determinewho could master
thetask of completinga
NASCAR-stylepit stop onthe
Air Force-sponsored race car.

Prior tothe pit stop, Tyndall
familiesviewed aMotorcraft
Wood Brothers Racing Ford
Taurusshow car on display at the
base exchange over the weekend.
Thecar dsovistedtwoloca high
schoolsin an effort to help recruit
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applicantswho aremechanically
indined.

“Thestudentsloved looking at
thecar and learning facets of
motor racing,” said PanamaCity

recruiter Staff Sgt. KevinKitchell.

“Thisisdefinitely aprogramthat
should continue. | look forward
to having the car comeback to
PanamacCity.”

Crowdsof airmencametoa
stejust off theflight lineearly
Monday morning to seethestatic
display of theAir Forceracecar,
twoAir Force Recruiting Service
Raptor Yukons, an F-15 and an
F/A-22. Whileairmenandtheir
familieswereimpressed withthe
decked out Yukonsand the
arcraft, the star of the show was
theracecar. Peoplelined up for
the opportunity to look under the

hood and take apicturewiththe
car.

Findly it wastime. Nineteams
of six peoplefrom base agencies
competed against the clock and
each other to changetwotires
andsmulaterefueling therace
car. Thewinnersgot the opportu-
nity to facetheAETC command-
ersinthefina round of competi-
tion. Maintenance squadrons
weren' t theonly oneswho got
intotheact. Membersfromthe
medical and operationssidesof
thehouse, both military and
civilian, aso competed.

After watching the Wood
Brothersteam take 14 secondsto
perform thetask, team Tyndall
took the stage. With much
laughter and cheering, Tyndall
brought in severa teamsunder the



30-second mark. Finally, after
threeroundsthe Tyndall team
madeup of 1st Aircraft Mainte-
nance Unit memberswasde-
clared thecompetition’sfirg-half
winner.

Then camethe commanders.
They wereingreat spiritsand
determined to show team Tynddll
how todoit. Dressedin battle
dressuniformsandflight suits, the
commanderswere out to impress.
Col. Bob East, Air Force Recruit-
ing Servicevicecommander,
briefed the commandersonthe
purpose of the association be-
tween theAir Forceand
NASCAR. Theunion between
NASCAR andtheAir Forceis
not just oneto benefit recruiting
efforts, hesaid. “ Thisrelationship
showstheimportance of team-
work and how each member of
theteamisvital tothemission.
Thisisaretention messagethat
everyoneintheAir Force needs
towitness.”

Thecommander teamsdid
their best, but falled toregister a
time under 30 seconds. I1n head-
to-head competitionthe 1ss AMU
took thecompetitionwithatime
of 19.7 seconds. Thewinning
team wasgiven ahood fromthe
Air Force car that competed at
Homestead International Speed-
way in Homestead, Fla

Magj. Ron McAfee, 325th
Maintenance Squadron, served as
theTyndall coordinator for the
event. “Wehad awonderful time
and areready to dothisevery
year,” hesaid. “Team Tyndall
really enjoyed the chance to meet
andinteract with Ricky Rudd, the
Wood Brothersand the
Motorcraft Team.”

Photos by Larry McTighe
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Opposite page: Members of the 325th Medical Group wait for the car to
make a pit stop. Top and above: 325th Fighter Wing members get their
chance as a pit crew on the Air Force NASCAR race car.
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TAKE NOTE

CMSAF addresses
quality of life issues

By Saff Sgt.
M elanie Streeter
Air ForcePrint News

WASHINGTON — The
sarvice sranking enlisted
member addressed quality-
of-lifeissuesto theHouse
subcommitteeonmilitary
construction Feb. 25.

Overdl, qudity of lifein
theAir Force hasgrestly
improved, contributingto
increased moraleand reten-
tion, said Chief Master Sgt.
of theAir ForceGerald R.
Murray. However, that
qudity of lifeisnot the
biggest contributing factor.

Full text of Chief Murray’s
testimony can befound on
theAir Force sInternet home
page at www.af.mil by
clickingonsenior leader
viewpoints.

“Today (morale) isthe
best I’ veever seenit,” Chief
Murray said. “Itisnot (based
on) leisureor comfort. Itis...
based on commitment and
dedicationtoacausethatis
much greater than any
individua, and they do
believeinwhat they are
doing.”

But therearestill some
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areasof concern. Among
them areveteran’seducation
benefits, infrastructureim-
provements, deployment
schedulesand theAir Force's
need to trim downitsend-
strength by morethan 16,000.

“It'simperativethat we
addresstheseneedsand give
our armenfirg-classfecilities
to performtheir jobs at peak
efficiency,” hesad.

With the current deploy-
ment Stuation, airmenare
tasked to perform thosejobs
efficiently around theworld.

Whilethemgjority of
armenareorganizedintoar
expeditionary forces, deploy-
ing ona90-day, 15-month
cycle, that cyclewassus-
pended to meet therequire-
mentsof OIF. Many airmen
weredeployed for indefinite
amountsof time.

“We renow returning the
majority of our force back
into astandard AEF rotation,”
Chief Murray said.

Thechief dsotouchedon
retention and recruiting,
housingimprovementsand
policy changes, therenewed
emphasison physical fitness,
and the contributions of Guard
and Reserveforces.

HQ announces

annual awards

Air Force Recruiting Service
recently announced thewinners
of theheadquartersAFRS annual
awards. They are Senior Air-
man Jennifer A. Martinez,
airman of theyear; Tech. Sgt.
Kevin Bellamy, NCO of the
year; Master Sgt. Tony
Brown, senior NCO of theyear;
Capt. Jodi Brown, company
grade officer of theyear; Shelley
Willoughby, category | civilian
of theyear; Rosita Navarrete-
Flores, category |1 civilian of the
year; and Dr. Paul DiTullio,
category |11 civilian of theyesr.
Thewinnerswill go onto com-
peteintheAFRS-wideannual
awards.

AFRS members

named for awards
Thefollowing peoplewere
named asAir Force Recruiting
Service-level winnersfor the
2003 Air Force Communications
and Information Awards: Senior
Airman Sommai Barrones,
362nd Recruiting Squadron,
informeation management out-
standing airman; Tech. Sgt.
ShaneM. Ware, 347th RCS,
informeation management out-
standing NCO; M aster Sqt,
Mark J. Hall, 338th RCS,
information management
oustanding senior NCO; Tech.
Sgt. Donald S. Hill, 331st
RCS, communi cations-computer
systemsoutstanding NCO; and
Master Sgt. Gary A. Perrine,



367th Recruiting Group, commu-
nications-computer systems
oustanding senior NCO. They will
continueto competeat theAir
Educationand Training Command

levd.

Changes to LES may

reduce identity theft

Leaveand earning statements
for al servicemembersand
Defense Department civilians, and
paychecksfor military retireeswill
soon havemoreidentity theft
protection.

Over thenext several weeks,

the Defense Financeand Ac-
counting Servicewill dropthefirst
fivedigitsof aperson’sSocid
Security number fromall pay
statementsand checksto guard
againg identity theft.

“Thechangesapply to every-
one,” said Patrick Shine, acting
director of DFAS. The proposa
“originatedinterndly andwill be
phased in over the next coupl e of
pay periods.”

Thischangeisto befor al
hard copy leaveand earning
statements. Thisdoesnot apply to
electronic copiesof statements
found on myPay, theonline

systemfor accessand control of
persond pay information.

Fiveyearsago, the number of
identity theft complaintstothe
FTCwasroughly 23,400. By
2001, therate had more than
tripled to about 86,200.

Based onfiguresreleasedin
January, the number of complaints
of identity theft nearly topped
215,000 for 2003. The Socia
Security Adminigtration also has
takenthe same step of eiminating
thefirg fivedigitsof the Socid
Security numbersonthemillions
of checksitissues.

Officials limit re-enlistment
window to three months

By Saff Sgt.
M elanie Streeter
Air ForcePrint News

WASHINGTON — Air
Forcepersonnel officiasare
changing there-enlistment
igibility window beginning
March 5.

Thenew policy requires
active-duty armentore-enlist
withinthreemonthsof their
term of serviceexpiring, a
changefrom the 12-month
window currently in effect.

“Inour effort to shapethe
force, we continueto seek
areasthat will giveusgreater
management oversight,” said
Master Sgt. MariaCornelia,

theAir Force'schief of retention
and bonus programsat the
Pentagon.

“Wewant our airmento
understand that we' renot dis-
couraging re-enlistments,” Ser-
geant Corneliasaid. “By reducing
thedigibility window, Air Force
officiaswill haveabetter picture
of how many re-enlissmentswe
can expect withinagiven period.”

Narrowing thewindow will
adsowill assg officiaswith
forecasting requirementsfor
personnel programssuch as
sl ectivere-enlistment bonuses,
career job reservationsand
retraining, Sergeant Corndiasaid.

Thispolicy shiftisnot some-
thing new, but areturnto the

policy in place before 2001.
Thedigibility window was
expanded fromthreeto 12
monthsduring alow-retention
period.

“Getting abetter picture of
retentionindicatorswill greetly
enhanceour ability to optimize
personnel programs,” Sergeant
Corndiasad.

Airmenwill fill beautho-
rizedtore-enlist earlier than
threemonthsfromtheir term of
service expiring because of
service-rel ated requirements,
such asareassgnment and
promotion.

Loca military personnel
flightshavemoreinformation.
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cover photo

AFRS is more than
recuiters — support
functions make up
the ‘wiring’ inside
recruiting. (Photo
illustration by Tech.
Sgt. John Asselin)

14 Recruiter

December Top EA Recruiters

TSgt Darrin Aden 338 400%  TSgtTimothy Capuchino 314  350%
SSgt Jennifer Johnson 317 400%  SSgtJosephAvanzato 318 350%
SSgt Dewey Perdue 332 350%  TSgtEverette Costa 367  320%
SSgt Mark Miller 338 350%  TSgtMichael Walker 338  300%
SSgt David Molden 367 350%  MSgtBart Graffin 338  300%
December Top Flight Chiefs
MSgt John Haldie 348C  210% MSgt Jeffrey Huneycutt 317B  185%
MSgt Carl Thomas 344D  210% MSgtKenneth Oliver 343H  180%
MSgt Craig Brown 318C  210% MSgtManuel Ceja 319C  180%
MSgt James Pinierio 319A  192% MSgtKentMcClure 332C  167%
TSgt CassandraRichards 314D  188% MSgtPaul Ruper 336H  164%
Operation Code Blue -- Through December
TSgt Scott Powers 333 115pts  MSgtJeanmark Couture 341  80pts
SSgt Joey Debonis 347 115pts  MSgtMark Bradford 338  75pts
TSgt Jack Cauldwell 349 90pts  TSgtlLaura Stickle 369  75pts
SSgt Jess Fisher 337  80pts

Recruiter Spotlight

Photo by Staff Sgt. Joel Langton

Staff Sgt.

Harmony Scott

Job title: Enlisted
accessions recruiter,
345th Recruiting
Squadron

Office location: Fairview
Heights, III.

Hometown: Eglin AFB,
Fla.

Time in Air Force: Seven
years

Time in AFRS: Three
years, three months
Hobbies: Reading,
playing board games and
cards with my husband
and son, and watching old
black and white movies

What inspires you to do what you do? | like to help young
people start their life in a great direction and see the results

when they come back from basic training and technical school

What is the best advice you have ever received? Treat

each applicant as if they were your own child

Personal motto: The good Lord won't give us more than we

can handle



January Promotions

Major Technical Sergeant
Clorinda Trujillo 344 RCS  Angela M. Doherty 311 RCS
Wayne R. Brasch 368 Rcs  William N. Malcolm 367 RCS
Arthur L. Collins Jr. 317 RCS
1st Lieutenant Richard K. Dunaway 333 RCS
James D. Barry 336 RCS
Michael R. Bliss 331 RCcS  Antonio F. Miller 338 RCS
Gabriel L. Wilcox 343 Rcs  Paul B. Freese 339 RCS
Tressa A. Tillman 344 rRcs Dale H. Graham 347 RCS
Bruce T. Guest 369 RCs  Barry P. Guillory 348 RCS
Scott L. Kincaid 349 RCS
Senior Master Sergeant Gary E. Foote 361 RCS
Timothy J. Johnson 362 RCS
William Cavenaugh HQAFRS  Allen M. Henderson 364 RCS
Maldonado R. Gonzalez 367 RCS
Master Sergeant Jeremy M. Sinnemaki 367 RCS
Robert L. Thomasson 367 RCS
Ronald R. Orr Jr. 313 RCS Jason L. Pace 368 RCS
Kevin J. Bacot 318 RCS
Jimmy Linero 319 RCS Staff Sergeant
Scott A. Galbreath 330 RCS .
Kimberly J. Stewart 337 Rcs  Michael J. Goodman 332 RCS
Richard G. Williams 362 RCS  Sachel Salabarria 333 RCS
Miles C. Harvey 367 Rcs Donald L. Shumate Jr. 347 RCS

Photo by Staff Tech. John Asselin

Change of

command

Gen. Donald G. Cook, Air
Education and Training
Command commander,
passes the Air Force
Recruiting Service flag to
Brig. Gen. Dutch
Remkes, AFRS com-
mander, during the
change of command
ceremony Feb. 16 at
Randolph Air Force
Base, Texas. General
Remkes comes to
recruiting service after
serving as the com-
mander of the 3rd Wing,
Elmendorf AFB, Alaska.
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Benchwarmer? Janet DeRosa, a
student at Hofstra University,
Hempstead, N.Y., thinks of the
approaching winter as she reads
the bench sign designed by De-
tachment 104 personnel to adver-
tise the warmer fringe benefits of an
Air Force enlistment.




